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(` in Lakhs)

1 Individual agents 553,138             29,191               406,775             24,171            553,138             29,191               406,775             24,171               

2 Corporate Agents-Banks 69,679               9,975                 55,746               7,218              69,679               9,975                 55,746               7,218                 

3 Corporate Agents -Others 69,861               1,363                 36,758               1,642              69,861               1,363                 36,758               1,642                 

4 Brokers 436,620             59,032               229,872             31,442            436,620             59,032               229,872             31,442               

5 Micro Agents -                     -                     -                     -                 -                     -                     -                     -                     

6 Direct Business internet 87,806               3,290                 76,329               2,716              87,806               3,290                 76,329               2,716                 

7 Direct Business others 1,400,662          74,760               1,358,201          72,987            1,400,662          74,760               1,358,201          72,987               

Total (A)Total (A)Total (A)Total (A) 2,617,7662,617,7662,617,7662,617,766                                    177,612177,612177,612177,612                                                2,163,6812,163,6812,163,6812,163,681                                    140,176140,176140,176140,176                                    2,617,7662,617,7662,617,7662,617,766                                    177,612177,612177,612177,612                                                2,163,6812,163,6812,163,6812,163,681                                    140,176140,176140,176140,176                                                

1 Referral  (B) -                     -                     -                     -                 -                     -                     -                     -                     

Grand Total (A+B)Grand Total (A+B)Grand Total (A+B)Grand Total (A+B) 2,617,7662,617,7662,617,7662,617,766                                    177,612177,612177,612177,612                                                2,163,6812,163,6812,163,6812,163,681                                    140,176140,176140,176140,176                                    2,617,7662,617,7662,617,7662,617,766                                    177,612177,612177,612177,612                                                2,163,6812,163,6812,163,6812,163,681                                    140,176140,176140,176140,176                                                

Note:

1. Premium means amount of premium received from business acquired by the source

2. Number of Policies stand for number of policies sold

No. of PoliciesNo. of PoliciesNo. of PoliciesNo. of Policies PremiumPremiumPremiumPremiumNo. of PoliciesNo. of PoliciesNo. of PoliciesNo. of Policies PremiumPremiumPremiumPremium No. of PoliciesNo. of PoliciesNo. of PoliciesNo. of Policies PremiumPremiumPremiumPremiumSl.No.Sl.No.Sl.No.Sl.No.
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